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COMMERCIAL PARTNERSHIPS, SPONSORSHIPS, FUNDING 
AND DONATIONS  
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Introduction 

Doula UK is the leading organisation for doulas in the UK, with a network of over 600 
member doulas. Founded in 2001 as a not-for-profit organisation, Doula UK is now working 
towards becoming a registered charity. 

Our aims are: to promote life-changing support for women in the childbearing year, 
regardless of circumstance; to nurture the doula community; protecting parents and health 
professionals; and, to advocate for better support for UK families. 

In March 2013 Doula UK held its first annual conference. It has become evident that going 
forward Doula UK may wish to explore commercial partnerships with exhibitors/ 
sponsors/donors for this and other future events, as well as through advertising on our 
owned channels, to enable us to deliver the best possible service to our members.  

Relationships with commercial (profit making) organisations are of great potential to a non-
profit making organisation like Doula UK, but need to be managed carefully. Doula UK needs 
to avoid the appearance of impropriety or bias when working with commercial 
organisations. 
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With this in mind we have created the following guidance for Doula UK and our commercial 
partners. 

 

Definitions  

For the purposes of this policy, the following definitions are used:  

Advertising: Any form of representation which is made in connection with a trade, business, 
craft or profession in order to promote the supply or transfer of goods or services, 
immovable property, rights or obligations. 

Advertorial: Advertorial is a form of advertising where the message is written within text 
designed to look like editorial. Advertorial may be in the form of a page within a magazine, 
an insert or a whole booklet. For the purposes of this policy, Doula UK treats advertorial as 
advertising. 

Commercial organisation: a company or business, including partnerships and sole traders, 
set up to make a profit for the owners or shareholders, whether or not a profit is made.  

Exhibitions and conferences: Exhibiting by commercial companies at Doula UK conferences 
is categorised as advertising. For the purposes of this policy, Doula UK participation at 
exhibitions and conferences is treated in the same way as advertising. 

Gifts: For the purposes of this policy, gifts, such as raffle prizes, are categorised as a form 
of advertising. 

Gifts in kind: For the purposes of this policy, gifts in kind, such as design work, free product 
samples and printing, are categorised as a form of advertising. Individuals working within 
Doula UK are free to decline them. 

Inserts: For the purposes of this policy, inserting company material into Doula UK 
publications or materials, such as Doulaing magazine, e-news or event delegate bags is 
categorised as a form of advertising. 

Relationship: When there is a formal or informal agreement that Doula UK will work with 
another organisation or individual, and/or when Doula UK receives money or services from 
another organisation or individual.  

Sponsorship: The financing of a project or an event by another person or group, especially 
a business enterprise, that pays to support a charitable initiative in return for advertising 
and/or publicity for its name. 
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The Policy 

1. Guiding principles 

Any commercial partnership must complement/enhance one or all of the core aims of Doula 
UK: 

a) to promote life-changing support for women in the childbearing year, regardless of 
circumstance;  

b) to nurture the doula community; protecting parents and health professionals;  
c) to advocate for better support for UK families 

Our network has a Philosophy, sets standards and has a Code of Conduct which all members 
adhere to. 

 

2. A unified approach 

This policy applies to any and all activity undertaken by and/or on behalf of Doula UK; 
including but not limited to volunteers, Doula Mentors, Area Representatives and Regional 
Representatives.  

 

3. Duties of the Board and Management Team 

The Trustees undertake to safeguard the assets and reputation of Doula UK. All fundraising 
decisions should link to and support the organisation’s strategic objectives. The Trustees 
agree never to impose their personal views or opinions on Doula UK’s investment or 
fundraising policy. 

The Management Team is able to make decisions on new relationships with commercial 
organisations where there is no doubt that the relationship(s) will be in line with this policy. 

If there is a situation where the Management Team are not unanimous in agreeing that a 
new relationship with a commercial organisation is in line with this policy, then the decision 
should be referred to the Board for ratification or refusal.  

 

4. Independence 

http://doula.org.uk/content/doula-uk-philosophy
http://doula.org.uk/content/doula-uk-code-conduct
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a) Doula UK never endorses the products or services of commercial companies or 
other organisations. Doula UK will not say that it “recommends/endorses product or 
service x” verbally or in any literature.  
 
Doula UK does however recognise that building a sense of affinity between a charity 
and a commercial partner/sponsor is an essential element of successful corporate 
fundraising. Doula UK therefore undertakes to promote any commercial 
arrangement through the appropriate PR and marketing channels available to the 
organisation. 
 

b) Doula UK exercises caution when accepting sponsorship/advertising for Doula UK 
material where the type of publication is closely identified with Doula UK and/or 
where the company's product is close to the scope and content of Doula UK material. 
Such situations are treated on a case-by-case basis. 
 

c) Doula UK never allows the interests of a sponsoring or advertising company to 
dictate final content and reserves the right to veto any text and/or content for 
publication under the Doula UK banner. 
 

d) In the event that Doula UK produces text for the publications of other organisations, 
it reserves the right to ensure that its material is not placed next to or alongside 
material from organisations excluded in this policy. 
 

e) Doula UK will not accept advertising unless it complies with the ASA advertising 
code (www.asa.org.uk). 

 

5. Transparency 

The relationship between Doula UK and their donors and sponsors should be one that is 
accountable, open to scrutiny, and based on a sense of meeting mutually beneficial 
objectives. Our funders, whether they are individual donors, members, multi-national 
corporations, charitable trusts, or governments, are in effect stakeholders in Doula UK. 

 

6. Support of the WHO Code and subsequent resolutions 

Doula UK supports the code itself and will seek to educate and encourage the companies it 
works with to operate in line with this code. Doula UK will not work with companies unless 
they express an intention to abide by the code. 

 

http://www.asa.org.uk/
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7. Criteria for entering into a commercial partnership/sponsorship or 
funding arrangement 

 
a) Compliance with the law and good practice 
 
Fundraising is subject to a range of laws and regulations, and every reasonable 
effort must be made to comply with them. Staff and volunteers raising funds on 
behalf of Doula UK should be made aware of the laws and regulations governing 
fundraising, and all reasonable efforts should be made to maintain an up-to-date 
awareness of changes in law and in case law precedent. 
 
b) Not accepting money from a donor whose objectives are opposed to or in direct 

conflict with those of Doula UK. 
 

c) Avoiding receipt of a donation that would lead to a decline in support (for 
example the support of members, volunteers or the public). 

 

EXCLUSIONS 

Doula UK will not enter into commercial or partnership arrangements with: 

a) Nestle (including all known subsidiaries) 
Doula UK supports the Nestle boycott. Visit website www.babymilkaction.org for a 
current list of Nestle products. NO advertising or sponsorship income will be 
accepted for any Nestle product.  
b) Weapons and armaments manufacturers 
Companies which are directly involved in the manufacture, sale or distribution of 
weapons and arms. 
c) Tobacco manufacturers 
Companies which are primarily associated with tobacco. 
d) Abortion providers and products (including morning after pill and RU486) 
e) Personal loan providers defined as unethical (not licensed by the Office of Fair 

Trading and/or with unspecified or grossly inflated APR). A check on whether a 
trader has a license or has ever applied for one can be made on the Consumer 
Credit Public Register. To search the register, call 0207 211 8608 between 10am 
and 4pm, Monday to Friday. 

f) Formula milk manufacturers and follow-on milk manufacturers. This is in line 
with the World Health Organisation (WHO) Code on the marketing of breast milk 
substitutes (see Section 11). Doula UK fully supports the WHO code and all the 
subsequent World Health Assembly (WHA) resolutions. WHA45.34 (1992): “The 
advertising and promotion of infant formula and the presentation of other 
products such as breast milk substitutes, as well as feeding bottles and teats, 
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may compete unfairly with breastfeeding which is the safest and lowest cost 
method of nourishing an infant, and may exacerbate such competition and 
favour uninformed decision making.”  

g) Bottle and teat manufacturers, where the brand name is primarily associated 
with bottles and teats. This is in line with the World Health Organisation (WHO) 
Code on the marketing of breast milk substitutes (see Section 11). Doula UK fully 
supports the WHO code and all the subsequent World Health Assembly (WHA) 
resolutions.  


